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More than 7% of global greenhouse gas emissions come 
from the freight industry — an industry whose overwhelming 
reliance on fossil fuels makes its progress toward net-zero 
emissions a heightened priority for transportation companies 
and regulatory bodies. Because environmentally sustainable 
options haven’t been readily available and industry buy-in is 
still fragmented, the path forward is murky.

To understand the freight industry’s current sentiment, 
practices and strategic plans around operational sustainability 
and the climate-changing effects of greenhouse gas (GHG) 
emissions, Blume Global partnered with FreightWaves and 
surveyed its combined freight industry audience. While the 
largest segment of the respondents were freight technology 
companies, representation from freight brokerages, carriers 
and shippers trailed close behind.

Overview
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The survey results revealed, however, that a combination of 
personal passion, customer demand and corporate social 
responsibility is driving the industry’s growing enthusiasm 
and strategy for sustainability. Shipping empty containers and 
driving empty miles negatively affect not only a company’s 
carbon footprint, but its ability to drive carrier utilization, 
customer satisfaction and profit.

“Empty miles are a significant driver of increased supply 
chain costs and carbon emissions. Reducing empty miles 
can be done through street turn matching, which matches 
outbound moves with inbound moves to rail ramps, rather than 
repositioning empty containers for pickup,” said Blume Global’s 
CEO Pervinder Johar.

https://www.itf-oecd.org/sites/default/files/docs/cop-pdf-06.pdf
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WHAT DO YOU BELIEVE ARE THE FOLLOWING INTEREST LEVELS IN SUSTAINABILITY?

Given the chance to rank sustainability interest at the individual 
versus the company and industry level, survey data revealed 
that individuals are more interested in sustainability than are 
their employers, and their employers are more interested than 
the industry at large. 

Twenty-four percent of respondents believed that the 
industry is either neutral or does not care very much about 

sustainability, whereas only 9% of respondents believe their 
company is neutral or not very interested in sustainability 
efforts. However, the majority of respondents believe that at all 
levels — individual (94%), company (91%) and industry (76%) 
— sustainability efforts are gaining traction and moving past 
neutrality and lack of interest.

The top three motivations for prioritizing sustainability 
are personal passion (70%), customer demand (65%) and 
corporate goals (45%). While respondents cite passion as the 
main motivator for sustainability reform, the close-second 
influence of customer demand reveals sustainability’s ability 

to win and keep customers. Almost 30% of respondents 
cited saving money as a reason to care about sustainability, 
suggesting that while efforts toward sustainability create 
satisfaction among a company’s employees, they can also 
attract customers and promote profitability.

Current Industry Sentiment on Sustainability
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The shipping of empty containers, which can result from 
international trade imbalances like those during COVID-19, 
pose a moderate or significant impact on the environment, 

according to 80% of respondents. Ninety percent believe that 
sustainability is an imminent concern and should be addressed 
now or should have been addressed for quite some time.

“For rail users, domestic reload solutions enable steamship 
lines to reduce or eliminate the cost of returning containers via 
rail from inland ports by allowing shippers to use the container 

for a domestic move,” said Johar. “This eliminates repositioning 
empty boxes – quite literally, shipping air.”
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To offset climate change, companies worldwide are setting 
ambitious emission-reduction targets for 2050. Transportation 
companies in particular are under pressure, in light of their 
stubborn reliance on fossil fuels. 

Asked to share how their company tracks or plans to 
track emissions, respondents gave answers ranging from 
“Currently investigating” and “Not well” to “We use the GHG 
protocol calculators to determine the final CO2 emissions our 
shipments have on the environment.” 

One respondent said that tracking emissions helped reduce 
empty miles, and another carrier implements fleet wide 
miles-per-gallon measures and optimization methods, as well 
as offers clean-fuel options. Half of the respondents listed a 
defined method of carbon tracking; 40% either did not track or 
did not feel the question applied to them; the remaining 10% 
had a plan for tracking in process but did not currently track. 

While nearly 45% of survey respondents have a net-zero 
emissions target for 2050, almost 10% of those responses 
don’t include scope 3 emissions — emissions resulting from 
activities or assets outside the company’s four walls. This 
omission of scope 3 emissions could create a false sense of 
progress, as indirect emissions often make up a large portion 

of GHG emissions for the transportation industry.

While nearly 60% of respondents said they weren’t yet 
pursuing a net-zero emissions target, over 20% of that group 
plans to commit to net-zero emissions in the next two years.

Sustainability in Practice

No

Yes, but it doesn't include 
scope 3 emissions

No, but we plan to make 
this commitment within 

the next 2 years

Yes

0% 30% 35%10% 15%5% 20% 25% 40% 45%

DOES YOUR COMPANY CURRENTLY HAVE A NET-ZERO EMISSIONS TARGET
(INCLUDING SCOPE 3 EMISSIONS) FOR 2050 OR SOONER?



+NET-ZERO CARBON IS MORE THAN A CAUSE7

Don't believe it's
worth the effort

We already focus
on sustainability

Not my problem

Not a corporate 
objective

Other

Don't know how

Funding

0% 30%10% 20% 40% 50%

WHAT ARE YOUR BARRIERS TO FOCUSING ON SUSTAINABILITY?

According to survey data, the leading barrier for almost half of 
the respondents to implementing more sustainable practices 
is funding. Over 40% of respondents already focus on 
sustainability in their operations. Nearly 20% of respondents 
reported that sustainability is not a part of their corporate 
objectives. 

“Investing in technology to create a more sustainable supply 
chain may involve some upfront costs, but it is the best way to 
reduce the $1 trillion in global supply chain waste, a significant 
pressure point for supply chain stakeholders,” said Glenn 
Jones, global vice president of product at Blume Global.
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Asked to consider the motivators that would drive a business’s 
carbon-neutral strategy, survey respondents listed corporate 
responsibility, concern about climate change and demand from 

supply chain partners as their top three. The bottom three 
motivators included the impending pressure of domestic or 
international regulations.

When respondents considered the ideal tools and strategies 
for a carbon-neutral plan, improving operational efficiencies 
through technology was their top choice. Following behind 

technology were using renewable energy, investing in green 
buildings and recycling more materials.

Strategizing for Carbon-Neutral Emissions
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The technology that will have the greatest impact on 
eliminating waste and reducing supply chain carbon, according 
to survey respondents, is that which optimizes route planning. 

Renewable energy vehicles came in a very close second as a 
high-value technology investment. 

Technology’s Impact on Reducing Carbon
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While funding presents an obstacle to a comprehensive 
industry focus on sustainability, the demand for it comes 
from all directions: employee passion, corporate social 
responsibility, customer demand, regulatory bodies and the 
company’s bottom line. 

“Going green helps attract socially conscious consumers who 
are considering sustainability practices as they make day 
to day purchases,” said Jones. “Consumer spending might 
not weigh directly on supply chain companies making these 
technology investments, but consumer trends make a huge 
impact.”

The survey results emphasize two action items for the 
transportation industry: Invest in renewable energy vehicles 
and partner with a technology solution that will increase 
visibility to track carbon emissions and optimize route 
planning. 

According to the advocacy group Natural Gas Vehicles for 
America, renewable natural gas from methane is gaining 
traction in trucking, as it can reduce GHG emissions by up 
to 382%. While the hype of battery-electric vehicles reigns, 
renewable natural gas might prove a better operational option, 
as trucks using it can keep going as long as a fuel source is 
available.

Decarbonizing the freight industry isn’t a straightforward 
endeavor, as it requires tracking down scope 3 emissions. 
That is why carriers and shippers often rely on the expertise 
of logistics or technology partners to gain visibility into their 
extensive transportation networks, which leads to route 
optimization and cost savings.

To learn more about how to make your business sustainable, visit blumeglobal.com/sustainability

Conclusion

http://blumeglobal.com/sustainability

