
THE STATE OF 
SUSTAINABILITY IN 
TRANSPORTATION
Q2 2022



Convoy’s mission to build the most efficient 

digital freight network is rooted in our desire 

to eliminate waste in the supply chain. We 

enable our transportation industry partners 

to increase their supply chain efficiency 

through our optimized, connected network of 

carriers. Our business is inherently tied to the 

sustainability of the supply chain, and we are 

focused on improving both the environmental 

impact and social responsibility of our 

network. This State of Sustainability in 

Transportation report outlines the priorities, 

management, and future outlook of 

sustainability in the transportation industry. 

We believe our findings and analysis 

will enable our partners to improve their 

understanding of sustainability and to engage 

with others along the journey.

To build this report, we gathered insights from 

over 200 companies to find out how they are 

approaching sustainability. Companies such 

as The Greenheck Group, Teneris, and APL 

Logistics face a multitude of sustainability 

risks and opportunities in their supply chains. 

This report will highlight the viewpoints 

of these companies, along with others, to 

illuminate how they and their transportation 

departments are structuring their approach to 

supply chain sustainability. 

INTRODUCTION 
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The Council of Supply Chain Management 
Professionals defines supply chain sustainability 
as “the management of environmental and 
social impacts within and across networks 
consisting of suppliers, manufacturers, 
distributors, and customers in line with the 
UN Sustainable Development Goals.”  
Using this framework, this report will identify the 
biggest levers that transportation companies 
can use to make a positive impact and increase 
their sustainability. For some companies, 
this includes reductions in greenhouse gas 
emissions through the reduction of empty miles 
or other efficiency improvements. For other 
companies, implementing policies that improve 
carrier safety and diversity, or increase driver 
quality of life, will have a lasting impact on their 
sustainability performance and reputation.
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In May 2022, we worked with 

FreightWaves to conduct a survey of 

over 200 transportation professionals 

from across the country. The 

stakeholders that we surveyed  

came from a wide variety of industries 

and company sizes, allowing us to 

gather diverse input representative of  

the various interests and viewpoints  

within the industry.

Respondents at a glance

• 202 respondents

• Entry roles to senior vice presidents

•  Company size of 1 employee to  
over 10,000 employees

WHO WE  
TALKED TO

Job level
202 RESPONSES Job Level

11%

40%

23%

8%

18%

Individual contributor

Manager

Director

VP

Other

Company sectors
202 RESPONSES Company Sectors

20%

6%

10%

25%

39%

Consumer packaged goods

Retail

Food and beverage

Industrials

Various other

Company revenues
202 RESPONSES Company Revenue

46%

21%

30%

$150 million or less

Between $150 million and $1 billion 

$1 billion or more

Number of trucks in the fleet
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40% Manager

23% Director

12% C-Level

11% Individual contributor

14% Other

25% Industrials

20% Consumer packaged goods

10% Food and beverage

45% Other

46% $150 million or less

21% Between $150 million to $1 billion

29% $1 billion or more

4% Other

Which of the following best describes your current role?
202 RESPONSES

Which sector best describes your company?
202 RESPONSES

What is your company's estimated annual revenue?
202 RESPONSES
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THE LINK BETWEEN SUSTAINABILITY  
AND THE SUPPLY CHAIN

There is near universal recognition of the 

importance of sustainability to the transportation 

industry. More than 67% of respondents said that 
sustainability is important or very important to 
their business. The pressure to act sustainably 

is present across all included geographies and 

industries. In fact, just 6% of respondents do 

not believe that sustainability is important to 

their business. While these initial results are not 

surprising, how companies define and manage 

sustainability can vary widely depending on 

industry or organizational structure. These are the 

nuances we wanted to investigate.

Prioritizing Sustainability in 
Transportation

How important is sustainablity to  
your business? 
(Not important rate 1–5 very important)

202 RESPONSES

39% 5 (very important)

28% 4 (important)

21% 3 (moderately important)

5% 2 (less important)

6% 1 (not important)

How important is sustainability to your business by company size? 
(Not important rate 1–5 very important) 

202 RESPONSES

Overall, larger companies place greater emphasis on sustainability, with an average score of 4.2 compared to the 

smallest companies (3.7) and medium-sized companies (3.8).

3.7

3.8

4.2

3.9

$150 million or less

Between $150 million – $1 billion

$1 billion or more

Unsure
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Climate change is increasingly seen as a defining 
environmental risk for many companies. The 

transportation industry is responsible for 28% of the 

emissions of the entire country, so any reduction 

in the per-mile carbon emissions from trucking will 

have a drastic impact on the country’s ability to 

reduce emissions to more sustainable levels. 

Fortunately, 16% of respondents have sustainability 

priorities aligned with their business and are 

incentivized to reduce carbon emissions. In an open 

ended response, respondents gave examples of how 

their departments are incentivized which include: 

“government rebates” “financial incentives” “annual bonus” “management compensation” “bonuses” “A portion of our bonus (5%) for logistics 
team members is based on carbon impact reductions.” “It is in line with our company mission to save the planet.” “as one component of the 
funding mechanism for the annual bonus plan” “Carbon emissions included as cost in P&L + personal bonuses” “individual objectives aligned 
to year-end bonuses” “Our incentives are passed to customers driving pricing down” “tied to performance and RFP awards”

Is your department incentivized to 
reduce carbon emissions? 
202 RESPONSES

84% yes

16% no

INCENTIVES
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Is your department incentivized to reduce  
carbon emissions?

APLL is not in the business of greenwashing or 
setting unachievable carbon reduction goals, so we 
asked ourselves “How can we best utilize our 3PL 
business model to promote sustainable change?” 
Our leadership and sustainability team realized we 
could make a much, much larger, and more meaningful 
environmental impact if we turned most of our 
decarbonization efforts outward. Our position as a 
non-asset owning logistics service provider is unique; 
it offers the opportunity to act as an unbiased source 
for carbon reduction recommendations and insights 
for our customers. We focus on innovative, data-driven 
collaborations to help our customers find and promote 
the intersection of operational and environmental 
efficiency. It is critical to show our customers how to 
integrate emissions into their order management and 
demand planning decision-making, and to promote 
smarter, greener shipping practices.

Eva James

Sustainability
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Looking at whether the respondent’s department 

was incentivized to reduce carbon emissions by 

company size, the smallest companies ($150 million 

or less in revenue) had 14% of respondents saying 

they were incentivized. Middle-sized companies had 

9% of respondents saying they were incentivized. 

The largest companies (revenue of $1 billion or 

more) had the highest percentage of respondents 

saying they were incentivized to reduce carbon 

emissions at 24%.

Is your department incentivized  
to reduce carbon emissions?  
(by company size)

202 RESPONSES

14% $150 million or less

9% Between $150 million to $1 billion

24% $1 billion or more

13% Other

Is your department incentivized to reduce carbon emissions?  
(by sector, grouped)

202 RESPONSES

All sectors had similar percentages of companies incentivized to reduce carbon emissions. The most 

incentivized industry was Food and beverage at 20%, followed by Consumer packaged goods at 18%, Logistics/

Transportation at 17%, and Retail at 17%.

18%

20%

14%

17%

13%

17%

Consumer packaged goods

Food and beverage

Industrial

Logistics/Transportation

Other

Retail
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One of the largest sustainability risks in the transportation industry comes from the emissions associated with 

transporting products through the value chain. 

Some emissions are unavoidable, especially as the world continues to rely on fossil fuels to power 

transportation, but even without the mass adoption of EV or alternative fuel vehicles, there are many strategies 

to improve transportation efficiencies. One clear priority identified was the capability to reduce the number of 

empty miles driven by carriers.

Solving the problem of empty milesSOLVING THE PROBLEM OF EMPTY MILES
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What is the dollar value of a saved empty mile in 
your supply chain? Between $10 and $20.

Our philosophy in our transportation department 
is always “Why send two trucks when you 
could just send one?” My team is responsible for 
planning shipments to be optimized for both service 
and cost. Our objective is to fill up as much of each 
trailer as possible. On truckload sized orders, we try 
to average 2-3 stops to conserve wasted fuel costs. 
In our LTL business, we pool orders to strategically 
located regional hubs where final mile service can 
be performed. Eliminating hand-offs, improving 
speed to customers, and reducing waste are all 
important parts of our transportation team. 

Matt Klopatek

Transportation Manager 
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When looking at whether the respondent’s 
department was incentivized to reduce carbon 
emissions by the dollar value of a saved empty mile 
in the supply chain, the most heavily incentivized 
respondents were those that also had the 
highest dollar value saved per empty mile. 50% of 
respondents said yes to being incentivized and the 
value of a saved empty mile is $40 per mile.

Is your department incentivized to reduce 
carbon emissions? 
(by dollar value saved for each mile in the supply chain)

202 RESPONSES

Respondents shared the dollar value they attribute 
to reducing empty miles. When looking at the dollar 
value of a saved extra mile to the respondent’s 
supply chain, the most common response was 
between $1 and $5 (36%). Not far behind was “I 
won’t pay more to reduce empty miles” at 31%. Other 
top responses included “Less than $1” at 17% and 
“Between $5 and $10” at 9%.

What is the dollar value of a saved 
mile in your supply chain? 
(select one)

202 RESPONSES

31% I won't pay more to reduce  
empty miles

17% Less than $1 

36% Between $1 – $5

9% Between $5 – $10

10% I won't pay more to reduce  
empty miles

9% Less than $1 

21% Between $1 – $5

21% Between $5 – $10

17% Between $10 – $20

25% Between $20 – $40

50% More than $40
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Defining, measuring, and improving 

upon sustainability is a more 

complicated proposition than simply 

acknowledging it. The broad term 

of “sustainability” can be understood 

differently by different companies, 

especially considering the wide range 

of sizes and regions surveyed. We also 

wanted to investigate how transportation 

companies manage their sustainability 

risks. By understanding the priorities, 

challenges, and underlying forces behind 

sustainability, we can better understand 

the current state of the industry. 

INTEGRATING SUSTAINABILITY  
INTO OPERATIONS

Once a company has identified sustainability 

risks and opportunities present throughout 

their business, the next step is to decide how 

to manage these factors. We asked companies 

what policies and practices had been put in 

place to manage environmental sustainability. 

Many companies reported that sustainability is 

integrated into either carrier selection (44%) or 

procurement processes (42%). 

Where can sustainability  
be integrated?

In which of the following transportation processes does  your company 
integrate environmental sustainability? 
(Select all that apply) 

202 RESPONSES

3 , 2 5 9 , 6 3 5
Carrier selection

Procurement

Carrier recognition and awards

RFP awards

Employee bonuses

None of the above/Do not know 

42%

43%

15%

20%

17%

32%

The State of Sustainability in Transportation   | 13convoy.com

https://convoy.com/


When looking at what technologies and processes are in place to improve transportation efficiencies, the most 

common response was “Using technology to optimize shipment routes” at 127, followed by “Consolidating LTL 

to TL shipments” at 101, “Batching shipments” at 76, “Offering flexible pick up appointments” at 63, “Anti-idling 

program” at 40, “Alternative fuel trucks” at 21, and “Electric trucks” at 20.

Practical applications of sustainability actions

What technologies and processes are in place to improve transportation efficiencies?
(Count of mentions) 

202 RESPONSES

Using technology to optimize shipment routes

Consolidating LTL to TL shipments 

Batching shipments 

Offering flexible pick-up appointments

Anti-idling program

Alternative Fuel trucks

Electric trucks

127

101

76

63

40

21

20
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In looking at the responses to the question: What technologies and processes are in place to improve 

transportation efficiencies by sector, some interesting divergences emerge. For the consumer packaged goods 

sector, the most common strategy to improve efficiencies is using technology to optimize shipment routes.  

This was also the top response for food and beverage, logistics/trucking, other, and retail. The only industry 

where this was not the most common mentioned strategy was industrials, where consolidating LTL to TL 

shipments was the top mentioned strategy. 

What technologies and processes are in place to improve transportation efficiencies?
(A view by sector) 

202 RESPONSES

Count of: Total
Consumer 

packaged goods
Food and 
beverage

Industrials
Logistics/
Trucking

Other Retail

Using technology to 
optimize shipment routes 127 35 13 29 24 20 6

Consolidating LTL to  
TL Shipments 101 24 9 30 15 17 6

Batching Shipments 76 19 6 21 9 16 5

Offering flexible pick-up 
appointments 63 20 4 15 10 12 2

Anti-idling program 40 16 3 7 9 3 2

Alternative fuel trucks 21 2 3 8 5 3 0

Electric Trucks 20 4 2 4 5 4 1
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Looking at the most commonly used transportation processes to integrate environmental sustainability, the most 

common response was “Procurement” followed by “Carrier selection”.

In which of the following transportation processes does your company integrate 
environmental sustainabilty?
(Select all that apply) 

202 RESPONSES

Procurement

Carrier selection 

None of the above/Do not know 

RFP awards

Employee bonuses

Carrier recongnition and awards

87

85

64

40

34

31
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Looking at the percentage of all mentions to the question: “In which of the following transportation processes 

does your company integrate environmental sustainability?”, for every company size, “Carrier selection” and 

“Procurement” were the most common responses. There are, of course, wide differences by company size.

We believe that our digital freight network provides an opportunity to consolidate many of these techniques into 

an approach that can save money and time, all while having a positive impact on the world. Our network also 

provides transparent data and insights that can help measure sustainability performance across the supply chain. 

Count of: Total
$150 million  

or less
Between $150 Million –  

$1 billion
$1 billion  
or more

Unsure

Carrier recognition  
and awards 31 15% 5% 25% 0%

Carrier selection 85 34% 37% 61% 25%

Employee bonuses 34 20% 14% 17% 0%

Procurement 87 30% 47% 63% 25%

RFP awards 40 14% 12% 37% 0%

In which of the following transportation processes does your company integrate 
environmental sustainability?
(A view by company size) 

202 RESPONSES
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At Convoy, our primary objective is to reduce 

carbon emissions, but Convoy’s breadth of impact 

and the definition of sustainability goes beyond 

environmental outcomes. We focus on reducing 

carbon emissions in trucking while also helping to 

make truck driving a more sustainable profession 

for carriers. 

One of our key social sustainability initiatives 

is to support diverse carriers. Our supplier 

diversity program identifies opportunities for 

Convoy to recognize and promote historically 

underrepresented and underutilized groups among 

our network of carriers. Encouraging diversity in the 

supply chain helps to create a more equitable world 

where diverse businesses can continue to grow and 

remain competitive in the industry. Many diverse 

businesses experience roadblocks that make it 

hard for them to succeed. Some of these roadblocks 

include access to resources and networking 

opportunities to grow their business. With Supplier 

Diversity Programs, diverse businesses are able 

to work with major corporations that will prioritize 

their needs in order to make them competitive in the 

supply chain. These programs create a partnership 

between diverse businesses and major companies 

that create cost-effective and innovative solutions 

that improve the supply chain. Supplier diversity also 

creates job opportunities that increase wages and 

tax revenue in historically underserved communities. 

By creating more opportunities to partner with 

diverse businesses, corporations are able to 

increase their scale and efficiency. As diverse 

businesses continue to grow, the nation’s economy 

as a whole will continue to make positive strides. 

In this survey, over half of respondents thought 

incorporating diverse carriers into their business 

was important (scores of 4 and 5).

How important is incorporating diverse 
carriers into your carrier network? 
(Rate not important 1 – 5 very important)

202 RESPONSES

30% 5 (very important)

25% 4 (important)

24% 3 (moderately important)

9% 2 (less important)

11% 1 (not important)

BEYOND AN ENVIRONMENTAL IMPACT
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Almost half of the respondents were willing to make monetary investments in working with diverse carriers. A 

little over a quarter (26%) said they’d be willing to pay up to 10% more, while about 13% said they’d be willing to 

pay over 10% more (9.9% said 10%-15%, 1.0% said 15%-25%, and 2.5% said more than 25% per load).

How much are you willing to pay for diverse carriers? 
202 RESPONSES

Nothing

A little more 

Up to 10% more per load 

10% – 15% more per load

15% – 25% more per load

more than 25% more per load

87

85

64

40

34

31
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How much are you willing to pay for diverse carriers by how important diverse 
carriers are 
(Rate not important 1 – 5 very important) 

202 RESPONSES

When looking at the connection between how important diverse carriers are and how much respondents would 

be willing to pay for them, there is a clear trend in willingness to pay higher prices by how important diverse 

carriers are. For respondents who said diverse carriers are unimportant, 96% said they wouldn’t pay more for a 

more diverse carrier base, while only 30% of respondents who said a diverse carrier base was very important were 

willing to pay nothing. The most common amount respondents said their company would be willing to pay for a 

more diverse carrier base among those who ranked a diverse carrier base a 4 or 5 (somewhat important to very 

important) was up to 10% more per load. 

How much are you willing to pay for diverse carriers? 
(A view by company size) 

202 RESPONSES

Total 1 2 3 4 5

Nothing 87 96% 68% 65% 53% 30%

A little more 85 0% 0% 0% 2% 0%

Up to 10% more per load 64 0% 11% 18% 35% 39%

10% – 15% more per load 40 0% 0% 10% 4% 21%

15% – 25% more per load 34 0% 5% 2% 0% 0%

More than 25% more per load 31 0% 0% 0% 2% 7%

Not possible 1 0% 11% 0% 0% 0%

Unsure 1 5% 5% 4% 4% 3%
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How important is incorporating diverse carriers by company size 
(Rate not important 1 – 5 very important) 

202 RESPONSES

Looking at the importance of incorporating diverse carriers into the respondent’s business by company size, the 

largest companies had the highest percentage of respondents answering “Very important” at 37%.

Total
$150 million  

or less
Between $150 Million –  

$1 billion
$1 billion  
or more

Unsure

1 (not important) 11% 17% 9% 3% 0%

2 (less important) 9% 9% 9% 10% 13%

3 (moderately important) 24% 26% 26% 20% 25%

4 (important) 25% 17% 37% 29% 25%

5 (very important) 30% 30% 19% 37% 38%
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Sustainability is about taking the long view. 

Understanding and investing in sustainability can 

have lasting impacts far into the future.

Over half of the companies surveyed had 
increased their investment in sustainability 
initiatives over the last 12 months. The other 

half indicated that they had kept their level of 

investment constant, with only 1% of respondents 

reporting a decrease in their sustainability 

investment. Even in a highly uncertain year with 

numerous supply chain disruptions and fuel price 

increases, companies have remained confident that 

sustainability spending is a sound investment. 

Where the transportation 
industry is headed

THE ROAD AHEAD

56% Increased 

1% Decreased

43% Stayed the 
same

Has your company's invetsment in 
sustainability increased, stayed the same 
or decreased in the last 12 months?
202 RESPONSES
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Has your company's investment in sustainability 
increased, stayed the same or decreased in the 
last 12 months?

As a steel manufacturer, our main focus for 
sustainability and decarbonization is on the steel shop. 
After that, transportation plays an even more relevant 
role with such a wide logistics network around the 
world. For us, the main drivers of transportation are  
(1) the selection of the optimal transportation mode and 
(2) the maximization of the time/capacity. The easiest 
way to approach sustainability in our decision 
making was to create the awareness among all 
logistics members that the cost and CO2 emissions 
are correlated, and by reducing the cost, we can 
reduce the emissions. The concrete objective that is 
driving our investment is to increase the multimodality 
using railcars/barges for long hauls and only trucks  
for short hauls with the maximum turns per day  
(and minimum empty mileage).

I invite you to read our Sustainability report from 2021.

Federico Esnaola

Teneris 
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When looking at whether the respondent’s company’s sustainability investment had increased, stayed the same, 

or decreased by company size, interestingly, 67.8% of the largest companies said their companies’ efforts had 

increased, whereas small- and medium-sized companies gave lower responses at 51.1% ($150 million or less in 

revenue) and 51.2%.

Has your company's sustainability investment increased, stayed the same, 
or decreased by company size. 
(Rate not important 1 – 5 very important) 

202 RESPONSES

Total
$150 million  

or less
Between $150 Million –  

$1 billion
$1 billion  
or more

Unsure

Increased 56% 51% 52% 68% 63%

Decreased 1% 0% 2% 2% 0%

Stayed the same 43% 49% 47% 31% 38%
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In the next decade, the importance of sustainability  

will continue to increase, and transportation 

professionals will need to continue to innovate in 

order to make the supply chain more efficient and 

environmentally friendly. 

Across all industries, data is becoming an increasingly 

important factor in the decision-making process. 

Whether it's used to improve customer experience or 

optimize internal operations, data is critical for success. 

Increasingly, businesses are able to collect more types 

of data, but this wealth of information can only be truly 

beneficial if organizations can trust that it's reliable 

and accurate. This is where data transparency and 

traceability come into play. By ensuring that data is 

transparent and traceable, businesses can build trust 

with consumers and trusted partners. 

Transparency is becoming more critical as proposed 

regulations are being enacted, most notably the SEC 

enacting a sweeping climate disclosure rule. The 

proposed rule aims to give investors a clearer picture of 

the risks that climate change might pose to companies, 

The sector with the strongest feeling that they get sufficient social and environmental reports and insights was 

logistics/trucking/distributors, with 64% indicating yes. Behind logistics/trucking/distributors was Industrials at 

62%, other industries at 58%, food and beverage at 55%, consumer packaged goods at 55%, and retail at 50%.

58% Yes

42% No

With ESG reporting standards becoming 
more stringent and visible, do you 
feel like you get sufficient social and 
environmental reporting/insights from 
your capacity providers?
202 RESPONSES

With ESG reporting standards, do you feel like you get sufficient social and environmental 
reporting/insights? 
(yes responses by sector, grouped) 

202 RESPONSES

because of disasters like droughts and wildfires, 

changes in government environmental policies, 

or consumers’ declining interest in products that 

contribute to global warming. It will make it possible 

for all interested stakeholders, including shareholders, 

to then push companies to take real action. 

Dispatcher

Dispatcher and Driver

Owner Operator

Driver

Various other
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11–25

26–50

51+ 

64%

62%

58%

55%

55%

50%

Logistics/Trucking/DistributorRetail

Industrials

Other

Food and beverage

Consumer packaged goods

Retail

1

2–5

6–10

11–25

26–50

51+ 

Job level

Individual contributor - 11%

Manager - 40%

Director - 23%

VP - 8%

Other - 18%

Company sectors

Consumer packaged goods - 

20%

Retail - 6%

Food and beverage – 10%

Industrials - 25%

Various other - 39%

Company revenues

$150 million or less - 46%

Between $150 million and and 

$1 billion - 21%

$1 billion or more - 30%
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In an open ended response, respondents that said they don’t feel like they get sufficient social and environmental 

reporting/insights from their capacity providers noted these areas they would like more visibility into: 

“Deadhead to revenue miles on our loads.” “Strategic plan to address ESG issues” “We see this more on the manufacturing side and not 
the distribution side. Would like to see carbon emissions as a total and then our specific impact on that.” “Equipment idling stats, empty 
mileage” “More concrete steps and statistics to reduce carbon emissions” “Carrier ranking on ESG initiatives” “Scope 3 - suppliers' 
emissions” “fuel usage” “Empty Miles” “I don't receive any visibility at all — so literally anything would be an improvement.” “truck 
information, actual fuel used” “Are they treating their employees fairly and observing all rules of the road” “True Emissions” “Senior 
management commitment.” “How reporting is captured” “more suggestions on ways to reduce emissions/ increase efficiency” “Dashboard 
metrics on empty miles, green fuel consumed” “emissions details”
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All businesses are at different points in their 

sustainability journey, but here are five things every 

company should consider as they start to prepare 

for future requirements:

1.  Assemble a cross-functional team to create 
accountability for sustainability performance: 
The finance function has the experience to 

oversee accounting, controls, and reliability of 

sustainability information, while sustainability 

teams have the deep subject matter experience 

and context. Companies should address any 

knowledge gaps through upskilling or hiring to 

make sure they have the right team in place.

2.  Make sure you have the data that regulators 
expect: It’s critical to clearly define sustainability 

metrics, their scope and boundaries, what 

systems the information comes from, and who 

the owners are inside the company. To do so, 

companies should gather baseline data to 

compare current performance against future 

goals and milestones.

3.  Set an overarching strategic approach to 
sustainability: Companies should connect 

sustainability strategies, milestones, and 

reporting to the overall business strategy.

4.  Upskill corporate directors: Company leaders 

need to better understand how sustainability fits 

into the overall business strategy to appropriately 

manage governance oversight responsibilities.

5.  Prepare for independent assurance: The SEC 

proposed independent, third-party assurance 

for Scope 1 and Scope 2 emissions to bolster 

confidence in climate change information.
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Convoy is a tech-enabled trucking network transforming the $800B trucking industry and logistics 

ecosystem for truck drivers and shippers. Using technology, Convoy matches reliable trucks with 

companies that need to ship freight. With Convoy, carriers get access to free tools and resources that 

allow them to find loads they want, save time, drive fewer empty miles, and get paid quickly. Shippers 

use Convoy’s data-driven insights and industry-leading service levels to improve their supply chain 

operations and lower costs.

ABOUT 
CONVOY
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HOW WE 
SURVEYED
Convoy and FreightWaves invited shippers 

to participate in a survey to gather insights 

about their perceptions and actions related 

to sustainability. In May 2022, we received  

202 responses from transportation leaders  

at companies of all sizes and industries.
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